SOCKET

just when or how the nickname
got its start, but employees of Socket are not “Socket employees”
— they are “Socketeers.”

“It's almost like a rite of passage: ‘I'm a Socketeer now; ” says
Carson Coffman, Socket’s president and chief operating officer.
“Anyone can be an employee, right? But not everyone can be a
Socketeer.”

So what does it take to be a Socketeer? A big part is thriving
off challenges.

Socket is the largest local telephone company and Internet
provider in Missouri. Founded in Columbia and still based here,
it offers local and long-distance phone and Internet service for
business and residential customers.

“Socket is in the business of selling communication services,”
Coffman says. “It’s a fast-paced, highly technical industry that is
constantly changing.”

That constant evolution has a major impact on Socket’s culture.
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One of Socket’s core values states: “We believe each day provides
us an opportunity to learn, grow and succeed, as an individual, a
team and a company.”

There’s an inherent challenge in that, and that challenge
attracts a certain kind of employee. Allie Schomaker, a marketing
representative, exhibits the Socketeer attitude when she says she
likes Socket because there’s always something new to learn and do.

“This job is never boring!” she says.

Mark Wharton, a business center analyst, agrees.

“I've been able to grow and experience new and cutting-edge
technologies both with high-speed Internet and enterprise data
networks,” he says.

Along with opportunities to grow and learn, Socketeers receive
access to management, who invite questions and suggestions.

“In five years here, I don’t think I've ever heard the words,
‘Well, this is the way we've always done it, " Schomaker says.
“Everyone is open to new ideas and trying new things. So your
input is really valued as an employee, and that’s awesome.”

That openness, Coffman says, goes back to another one
of Socket’s core values: “We respect the individual. Roles are
necessary to function as a business, but these roles do not define
our inherent value as humans.”

“That’s a big one,” Coffman says of this core value. “It shows



bring a level of service and personality that is hard to match,”
Coffman says. “Our customers appreciate not getting lost in a
maze of call transfers. We value the fact that they want to buy
from us, and we take extra special care to treat them right.”

For Socket employees, the chance to do right by their
customers is a big contributor to job satisfaction.

“Several times a day, I hear our customers say how much they
love our customer service and tech support,” says Travis Baugh, a
technical support technician. “They love not having to wait a long
time to talk to someone. They love how friendly we are. They love
that we are local. [So I am proud to work at Socket because of ]
our drive to go above and beyond to keep our customers satisfied
— and how good we are at doing it!”

Socketeers also take great pride in their company’s community
service. Organizations from The Food Bank of Central &
Northeast Missouri to the Special Olympics to the Red Cross have
benefited from Socket’s generosity, expressed both in giving funds
and in giving employee hours.

“We recognize that if we succeed, it’s not just us [who are
responsible for that success],” Coffman says. “It’s also those
in the community who helped us, and a great way to show
our appreciation is to give back ... If we've succeeded in the
community, we should give back to the community.”

That commitment to doing what’s right just because it’s right is
at the root of Socket’s culture — and Socketeers’ pride.

“Socket has amazing core values and beliefs both externally
and internally,” says Alexis Hildebrand, a business representative.
“I like a company that really does want and try to do all they
can for their customers. They do the same with me and all the
other employees here. Hard work is always recognized and never
forgotten. I'm a Socketeer and proud of it!” »
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